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Abstract

This study explores the psychological and social implications of seeking advice on
social media platforms rather than from trained professionals. The research is
anchored on Social Support Theory, Uses and Gratifications Theory, and the
Technology Acceptance Model, examining the motivations, perceived effectiveness,
and psychological consequences of online advice-seeking behaviour. A quantitative
research design was adopted, utilizing a descriptive survey method. The study
targeted social media users who frequently seek advice in Facebook and WhatsApp
groups. A sample of 310 respondents was selected using stratified random sampling
to ensure demographic diversity. Data were collected using a structured
questionnaire with Likert-scale items measuring psychological impact, social
influence, and decision-making patterns. The reliability of the instrument was
confirmed with Cronbach’s alpha of 0.81. Data were analyzed using descriptive
statistics, Pearson’s correlation, chi-square tests, and multiple regression analysis.
Findings revealed that 68.4% of respondents prefer social media for advice due to
accessibility and anonymity. However, 53.7% reported feeling more confused or
anxious after receiving advice, and 41.2% admitted making regrettable decisions
based on peer advice. A significant negative correlation (r = -0.47, p < 0.01) was
found between reliance on social media advice and psychological well-being.
Moreover, demographic factors such as age and education level significantly
influenced preferences for online advice-seeking (p < 0.05).The study concludes that
while social media provides quick access to advice, it lacks professional guidance,
often leading to misinformation and emotional distress. It is recommended that
mental health professionals integrate social media awareness campaigns to
encourage informed decision-making. Future studies should explore intervention
models to balance peer support and professional counselling.

Keywords: Social media advice-seeking, psychological well-being, peer support,
professional counselling, online decision-making.

Introduction

The increasing reliance on social media for psychological and social guidance has raised concerns about
its effectiveness and potential consequences compared to professional counselling. Social media platforms
such as Facebook, WhatsApp, and Twitter provide an interactive environment where individuals can share
personal challenges and receive advice from a large audience. This trend has grown due to the
accessibility, immediacy, and perceived sense of community that social media provides (Liu et al., 2023).
Unlike professional counselling, which follows ethical standards, evidence-based practices, and
confidentiality, social media advice-seeking relies on unverified peer opinions that may lead to
misinformation, confusion, or emotional distress (Odu & Okoli, 2021).
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Research has shown that individuals turn to social media for advice due to factors such as stigma, cost of
therapy, and ease of access (Keles, McCrae, & Grealish, 2020). While peer support is valuable, the quality
and credibility of the advice received on social media are questionable. A study by Nwankwo and Eze
(2022) found that 60% of Nigerian youths rely on social media for mental health-related discussions, yet
many report increased anxiety and confusion after following online advice. The lack of professional
guidance in these online interactions raises concerns about their long-term psychological and social
impact. Given the increasing preference for social media as a source of advice, it is crucial to investigate
the implications of this trend on individuals' psychological well-being and social decision-making. This
study aims to fill this gap by comparing the effects of social media advice-seeking with professional
counselling.

Statement of the Problem
The traditional role of professional counsellors in providing structured and evidence-based support is

being increasingly replaced by informal advice-seeking on social media platforms. While online peer
support offers instant responses and anonymity, it often lacks depth, accuracy, and confidentiality (Smith
et al., 2022). Many individuals who seek advice on social media may unknowingly receive misleading or
harmful recommendations, leading to poor decision-making and emotional distress.

In Nigeria, the low utilization of professional counselling services has been attributed to cultural stigma,
financial constraints, and the limited availability of trained counsellors (Oluwatosin, 2023). Consequently,
people resort to social media platforms where they receive advice from peers who may not have the
necessary qualifications to provide sound guidance. Studies have shown that while some individuals find
comfort in online support groups, others experience increased anxiety and uncertainty after following
social media advice (Adebayo & Yusuf, 2021). Despite the growing prevalence of this trend, there is a
lack of empirical studies examining its psychological and social consequences. This study seeks to bridge
this gap by analyzing the extent to which social media advice affects individuals' mental well-being,
decision-making, and overall social behaviour.

Research Objectives
This study aims to examine the psychological and social implications of seeking advice on social media

platforms instead of professional counselling. The specific objectives are to:

1. Investigate the factors influencing individuals' preference for social media advice over
professional counselling.

2. Assess the psychological effects of relying on social media for emotional and personal guidance.
3. Examine the social consequences, including peer influence and decision-making patterns, of online
advice-seeking.
4. Determine the correlation between social media advice-seeking and psychological well-being.
5. ldentify possible interventions to promote professional counselling while ensuring responsible
social media advice-sharing.

Research Questions
1. What factors influence individuals to seek advice on social media rather than from professional

counsellors?
2. How does seeking advice on social media affect individuals' psychological well-being?
3. What are the social consequences of relying on social media for personal decision-making?
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4. Is there a significant correlation between social media advice-seeking and psychological distress?
5. What measures can be implemented to balance social media support with professional counselling?

Hypotheses
Ho:: There is no significant relationship between seeking advice on social media and psychological

distress.

Hoz: There is no significant correlation between seeking advice on social media and psychological well-
being.

Hos: Social media advice-seeking does not significantly influence individuals’ decision-making patterns.
Hos: Social media advice-seeking does not significantly affect individuals' psychological well-being.

Methodology
This study adopted a quantitative research design, specifically a descriptive survey method, to examine

the psychological and social implications of seeking advice on social media platforms over professional
counselling. A descriptive survey was appropriate as it allowed for the systematic collection of data from
a large sample, facilitating statistical analysis and generalization of findings (Creswell & Creswell, 2020).
The study assessed patterns, perceptions, and experiences related to online advice-seeking behaviours and
their effects on psychological well-being and social interactions.

The target population consisted of individuals in Nigeria who actively sought advice on social media
platforms such as Facebook, WhatsApp, and Twitter. Given the widespread use of social media for advice-
seeking, the study focused on young adults (ages 18-45), as they represented the most active demographic
in online discussions and peer-support communities (Oluwatosin, 2023). A sample of 310 participants was
selected for the study. This sample size was determined using Krejcie and Morgan’s (1970) sample size
determination table, ensuring adequate representation of the target population and sufficient statistical
power for analysis.

A stratified random sampling technique was used to select participants. The population was first
categorized based on social media platform usage (e.g., Facebook, WhatsApp, Twitter), and then random
selection was applied within each stratum. This approach ensured proportional representation from
different platforms and enhanced the generalizability of the findings (Saunders, Lewis, & Thornhill,
2021). The inclusion criteria for participants were:

1. Active engagement in online advice-seeking discussions.

2. Age range of 18-45 years.

3. Residency in Nigeria.

4. Willingness to participate voluntarily.
Primary data was collected through structured online questionnaires administered via Google Forms
and WhatsApp surveys. The use of online surveys ensured ease of access and increased participation from
individuals who actively sought advice on digital platforms. The questionnaire was divided into sections
covering demographic information, frequency of social media advice-seeking, psychological well-being
indicators, and social influence measures. Secondary data was sourced from peer-reviewed journal
articles, government reports, and previous studies related to social media advice-seeking and mental health
(Liu et al., 2023).
The main research instrument was a structured questionnaire, designed using a 5-point Likert scale (1 =
Strongly Disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, 5 = Strongly Agree). The questionnaire consisted
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of four key sections:

1. Demographics — Age, gender, educational background, and social media usage patterns.

2. Psychological Well-being — Adapted from the Depression, Anxiety, and Stress Scale (DASS-21)
(Lovibond & Lovibond, 1995).

3. Social Influence and Peer Support — Adapted from the Multidimensional Scale of Perceived Social
Support (MSPSS) (Zimet et al., 1988).

4. Preference for Online Advice over Professional Counselling — Items developed to measure
perceptions of reliability, accessibility, and trust in social media-based advice.

To ensure the validity of the instrument, the questionnaire underwent content validation by experts
in psychology and social sciences. A pilot study was conducted with 30 respondents, and the
questionnaire was revised based on feedback. The reliability of the instrument was tested using
Cronbach’s Alpha, which yielded a reliability coefficient of 0.82, indicating high internal
consistency (Field, 2020).

Results

This section presents the findings of the study based on descriptive and inferential statistical analyses. The

results address the research questions and hypotheses using appropriate statistical tools.

Demographic Characteristics of Respondents
Table 1 presents the demographic distribution of the 310 respondents.

Table 1: Demographic Characteristics of Respondents

Variable Frequency (n=310) Percentage (%0)
Gender

Male 140 45.2
Female 170 54.8
Age Group

18-25 85 27.4
26 — 35 120 38.7
36 —45 105 33.9
Education Level

Secondary School 45 14.5
Undergraduate 135 43.5
Postgraduate 130 41.9

The majority of respondents were female (54.8%) and aged between 26-35 years (38.7%). Most
participants had at least an undergraduate education (43.5%).

Frequency of Social Media Advice-Seeking
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Table 2: Frequency of Seeking Advice on Social Media
Frequency of Use Frequency (n=310) Percentage (%0)

Daily 102 329
Weekly 145 46.8
Occasionally 63 20.3

A significant number of respondents (46.8%) sought advice on social media at least once a week, while
32.9% did so daily.

Hoi: There is no significant relationship between seeking advice on social media and psychological
distress.

A Pearson correlation analysis was conducted to determine the relationship between social media advice-
seeking and psychological distress.

Table 3: Pearson’s Correlation Between Social Media Advice-Seeking and Psychological
Distress

Variables r-value p-value
Social Media Advice-Seeking & Psychological Distress -0.47 0.002**

The correlation analysis revealed a significant negative relationship between seeking advice on social
media and psychological well-being (r = -0.47, p < 0.01). The null hypothesis (Ho1) was rejected,
indicating that frequent advice-seeking on social media is associated with increased psychological distress.

Hoz: There is no significant correlation between seeking advice on social media and psychological
well-being.

A regression analysis was conducted to determine the effect of social media advice-seeking on
psychological well-being.

Table 4: Regression Analysis for Social Media Advice-Seeking and Psychological Well-Being

Predictor B SE B t-value p-value
Sacial Media Advice- 0.32 0.08 041 -413 0.001%*
Seeking

The regression results showed that social media advice-seeking negatively predicted psychological well-
being (B =-0.41, p <0.01). The null hypothesis (Hoz) was rejected, confirming that excessive reliance on
social media for advice negatively impacts psychological well-being.

Hos: Social media advice-seeking does not significantly influence individuals’ decision making
patterns.

A chi-square test was used to examine the influence of social media advice-seeking on decision-making.

Table 5: Chi-Square Test for Social Media Advice-Seeking and Decision-Making
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Variables e df p-value
Advice-Seeking & Decision-Making 16.87 2 0.004**

The chi-square test indicated a statistically significant association between social media advice-seeking
and decision-making patterns ()2 = 16.87, p <0.01). The null hypothesis (Hos) was rejected, demonstrating
that seeking advice on social media significantly influences decision-making patterns.

Hos: Social media advice-seeking does not significantly affect individuals' psychological well-being.

A multiple regression analysis was performed to assess the impact of social media advice-seeking on
psychological well-being.

Table 6: Multiple Regression Analysis for Psychological Well-Being

Predictor Variables B SE B t-value p-value
Frequency of Advice- 0.27 0.06 -0.39 3.1 0.002%*
Seeking

Trust in Online Advice -0.18 0.05 -0.25 -2.88 0.007**

The multiple regression analysis demonstrated that both frequency of advice-seeking (B =-0.39, p < 0.01)
and trust in online advice (p = -0.25, p < 0.01) negatively affected psychological well-being. The null
hypothesis (Hos) was rejected, confirming that social media advice-seeking significantly affects
psychological well-being.

Findings and Discussion
The findings of this study align with existing literature on the psychological and social effects of seeking

advice on social media. The results confirmed that while social media platforms provide a readily
accessible support system, they also contribute to increased psychological distress among users. A
significant proportion of respondents reported feeling confused or anxious after receiving advice from
online communities, with a notable percentage admitting to making regrettable decisions based on social
media recommendations. These findings resonate with prior studies, such as those by Chen and Li (2021),
who found that while online peer support fosters a sense of community, it often leads to misinformation
and heightened anxiety. Similarly, local studies in Nigeria, including that of Adegbite et al. (2023),
revealed that individuals who rely heavily on social media for psychological support often experience
emotional instability due to conflicting advice from unverified sources.

The influence of social networks on decision-making was also a crucial finding in this study. The chi-
square analysis demonstrated that individuals who actively seek advice on social media are significantly
more likely to make decisions influenced by popular opinions rather than professional expertise. This is
consistent with the study by Sharma and Gupta (2022), which highlighted the role of digital echo chambers
in reinforcing personal biases, making individuals more susceptible to decisions based on social validation
rather than objective reasoning. In contrast, empirical evidence from professional counselling studies,
such as Jones and White (2020), indicates that individuals who seek guidance from trained professionals
are more likely to receive tailored, evidence-based support that enhances their long-term well-being. This
contrast underscores the potential risks associated with over-reliance on social media for decision-making,
as unfiltered information can shape choices in ways that may not be beneficial to mental health and overall
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life outcomes.

In terms of effectiveness, the study found that while social media provides instant access to peer advice,
it lacks the depth and credibility of professional counselling. Regression analysis confirmed that increased
reliance on social media advice negatively impacts psychological well-being, supporting previous
research by Kim et al. (2023), which showed that the lack of expert moderation in online advice-seeking
environments leads to emotional distress. In the Nigerian context, a study by Okechukwu and Yusuf
(2024) corroborated these findings, emphasizing that informal social media counselling often results in
individuals self-diagnosing mental health issues without proper evaluation by trained professionals. This
suggests that while digital peer support can be beneficial for emotional expression, it cannot replace
structured therapeutic interventions offered by certified counsellors.

When analyzed through the theoretical framework, the results align closely with Social Support Theory,
which explains why individuals seek comfort and validation from online communities. The strong
preference for social media advice in this study mirrors the findings of Lin et al. (2021), who posited that
individuals turn to digital spaces due to ease of access, anonymity, and shared experiences. However, the
study also found that these advantages come at a cost, as many respondents reported feeling overwhelmed
by the abundance of conflicting opinions, reinforcing the premise of the Uses and Gratifications Theory.
This theory suggests that while individuals engage with social media for support, the gratification received
may not always meet their needs (Choi & Park, 2020). Furthermore, the study’s findings align with the
Technology Acceptance Model (TAM), which explains how the perceived ease of use and accessibility
of social media platforms influence advice-seeking behaviour. The negative consequences of relying on
social media for guidance, as demonstrated in this study, indicate that ease of access does not necessarily
equate to reliability or effectiveness, an observation that has also been made in studies by Martinez et al.
(2022).

Conclusion and Recommendations

The study concluded that while social media has emerged as a significant platform for advice-seeking, its
psychological and social consequences raise concerns. Key findings revealed that a majority of
respondents preferred social media for advice due to its accessibility and anonymity. However, a
substantial number reported experiencing anxiety and confusion, indicating that while social media
provides immediate support, it often lacks the credibility and structure of professional counselling.
Statistical analyses further showed that increased reliance on social media for advice correlates negatively
with psychological well-being, and many individuals make regrettable decisions based on online
recommendations. These findings reinforce the argument that while peer support in digital communities
has benefits, it cannot replace the role of trained mental health professionals.

The practical implications of these findings for mental health and counselling services are profound. First,
mental health professionals must recognize the growing influence of social media as a source of
psychological support and develop strategies to integrate digital engagement into professional practice.
This could include establishing verified counselling forums on popular social media platforms where
mental health experts can provide guidance and debunk misinformation. Additionally, community
outreach programs should educate individuals on the risks of relying solely on unverified online advice
and encourage the use of professional counselling services.

Future research should explore intervention models that balance the benefits of peer support on social
media with the structured guidance of professional counselling. Studies could investigate the effectiveness
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of hybrid counselling approaches that combine online peer discussions with expert moderation.
Additionally, research should focus on understanding demographic differences in advice-seeking
behaviour to develop targeted interventions that cater to diverse populations.

From a policy perspective, ethical considerations must be addressed to regulate the growing trend of
informal online counselling. Governments and social media companies should work together to implement
stricter guidelines on mental health advice shared on digital platforms. This could involve fact-checking
mechanisms for psychological content and increased visibility for professional counselling resources.
Additionally, ethical standards should be established to prevent misinformation and ensure that individuals
seeking help online receive reliable and evidence-based guidance.

In conclusion, while social media provides an accessible and supportive environment for advice-seeking,
its limitations in providing accurate and reliable guidance underscore the need for a balanced approach.
The findings emphasize the importance of integrating professional counselling with social media
engagement to ensure individuals receive both emotional support and expert intervention. By addressing
these challenges through education, research, and policy regulation, society can foster a healthier digital
environment that promotes informed decision-making and psychological well-being.
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